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Determining factors of continuous viewing in performing arts
Park, Hee-young - Mokwon University

This study established and verified a hypothesis on the effect of empirical ben-
efit factors on perceived value and expectation, and the effect of perceived value
and expectation on choice intention. As a result of the study, empirical benefits
(emotional utility, psychological utility, and symbolic utility) have a positive ef-
fect on perceived value.

Exploring the effect of empirical benefits on expectations, psychological util-
ity, emotional utility, and symbolic utility appeared in order.
Money costs were found to have a negative effect on perceived value.
It was found that the time cost did not significantly affect the perceived value.
Perceived values and expectations were found to have a positive effect on the

choice intention.

{key words) audience, performance arts, continuous viewing
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standard | non-stan— | standard t- value concept variance
load dardload error Reliability extracted
=1 0.843 0.625
=282 0.726 0.535 0.036 15.352 0.98 0.92
=23 0.762 0.567 0.036 16.334
=224 0.811 0.607
=5 0.713 0.581 0.041 14.64 0.97 0.91
=26 0.723 0.579 0.038 14,891
=7 0.627 0.553
0.98 0.84
=28 0.721 0.626 0.055 11.233
=29 90.692 0.564
2210 0.691 0.631 0.053 12.035 0.96 0.87
=2 0.806 0.771 0.056 13.733
=212 0.493 0.318
0.79 0.71
=213 0.482 0.412 0.061 6.046
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standard | non—-stan—- | standard t- value concept variance
load dardload error Reliability extracted
0.708 0.582
K| ZH=l TR 0.746 0.618 0.038 15.734 0.98 0.8
0.739 0.631 0.049 12.906
0.741 0.726
7|cH 0.681 0.681 0.052 12.832 0.98 09
0.791 0.802 0.053 14,968
0.813 0.792 0.052 15.378
AHIZAE 9= 097 0.89
0.779 0.778 0.051 14.885

X =1305.1(P=.00), NFI=0.95, NNFI=0.96, CFI=.97, RMR=0.04, GFI=.85, AGFI=.80
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